
PERSONAL BRAND



GOAL
The goal was to find a long-term strategy and concept for a 

personal brand, which reflects my creative journey, predicts future 

growth of my portfolio, communication, and is applicable in the 

creative industry market.



Strategy 
• career goals
• values, mission and 

vision
• target audience
• positioning 
• voice and tone
• storytelling

Marketing tools
• website
• portfolio
• social media
• print 
• business cards              

THEORETICAL PART
• visual identity 
• logo
• colour palette
• typography
• mascot 
• illustration
• art style



PRACTICAL PART
Strategy 
• career goals
• values, mission and 

vision
• target audience
• positioning 
• voice and tone
• storytelling

Marketing tools
• website
• portfolio
• social media
• print 
• business cards 
• eshop

• visual identity 
• logo
• colour palette
• typography
• mascot 
• illustration
• art style



STRATEGY

























MARKETING TOOLS





































































CONCLUSION
I researched what it means to have a personal brand, and what 

steps I need to take to develop my own.

Used the knowledge I gained in the theoretical part to create a 
strategy for my personal brand that I will continue working on.

This project was essential to understanding my creative journey, 
priorities and my vision for the future.



THANK YOU!


